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Visual Identity ToolkitIntroduction

Norwood Works is the largest 
industrial area in Lambeth and has a 
significant impact on the local and 
regional economy. It is a vibrant and 
diverse industrial estate and a place 
to take pride in and be proud of. 
‘Norwood Works’ acts as a ‘rally cry’ 
and ‘call to action’ to all businesses 
and employees in the area to unify 
under one common aspiration.



Visual Identity ToolkitValues

These simple yet power ful words
act as the cornerstone of the
Norwood Works brand.

These values must be insti l led and
promoted in and throughout the
brand and its output.

Our 
values



Visual Identity ToolkitMission Statement

The mission statement represents the 
Norwood Works brand values and 
ethos, and aims to sum up the area 
in a clear and succinct statement.

Our 
mission



Visual Identity ToolkitOur Logo

The master logo is the primary 
logo that wil l  be used across 
all print, digital and physical 
interventions.

Our logo is simple and practical. 
Using the screw head as 
an emblem of industry and 
manufacturing the logo has clear 
form and function. 

The master logo is to be used 
above all other logo versions 
where possible. The logo must 
always be reproduced from the 
master artwork and must never 
be redrawn or manipulated.

Our 
logo



Visual Identity ToolkitOur Logo

Logo usage

To give the Norwood Works logo 
presence over other elements in a 
layout, an area should always be 
kept clear around all sides of the 
logo. Ensure that no other graphics 
or text elements fall within this area.

The clear zone around the logo
equals the height of the mark on
both the vertical and the horizontal.
This exclusion zone is just the bare
minimum – always give the logo as
much room as you can.
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Logo versions

The logo has three different 
variations that give the brand 
flexibil ity and are able to be 
used across a number of different 
marketing materials.



Visual Identity ToolkitTypography

It’s important to use our chosen
typeface on everything we do as
this wil l  help us to maintain a strong,
consistent visual identity.

Our typeface should always be used
across all collateral, including all 
print materials, out of home graphics 
or when creating any digital assets. 

Our 
font

AaBbCcDdEeFfGg
HhIiJjKkLlMmNnOo
PpQqRrSsTtUuVv
WwXxYyZz
Regular  |  italic  |  Bold

Century Gothic



Visual Identity ToolkitColours

The unmistakable electric blue
is our primary colour and is by 
Mylands, Britain’s oldest family- 
owned paint manufacturer, who 
are based in the industrial area.

Colour choices can be made on 
the case of practicality, situation 
or purpose.

Colours can also, as 
demonstrated throughout this 
document, be used together in 
complimentary pairings.

Our 
colours Electric

Paint: FTT 018 

Pantone: 2736 C

RGB: O  21  214

CMYK: 100  90  0  0

Hi Vis

Paint:  Orange Chrome (Mylands 
Scenic Construction Paint) 

Pantone: Orange C

RGB: 250  88  23

CMYK: 0  70  100  0

Putty

Paint: The Boltons No.28 

Pantone: 7401 C

RGB: 245  288  198

CMYK: 5  11  25  0



Visual Identity ToolkitGraphic Devices

Our graphic devices can be used 
as a collective or individually. These 
elements can be used to create 
dynamic compositions and add 
freedom to the brand.

Graphic 
devices



Visual Identity ToolkitPhotography

When commissioning or using 
photography always capture the 
person in the image working in a 
focussed way. The photography 
should feel natural and unstaged.

Our 
images



Visual Identity ToolkitApplication

The following pages demonstrate the
West Norwood Brand rolled out. 

The Norwood Works Brand celebrates 
craft, industry and trade. Together 
all the elements join to create a 
consistently engaging, open tone of 
voice that is vibrant, has energy and 
wil l  put Norwood Works firmly on the 
map as a place of ingenuity, hard 
work and a place to be proud of.

Inspirational language and slogans 
are used to define the prosperous 
and bright future that l ies ahead for 
Norwood Works.

In 
practice
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Contact:
charlotte@stationtostation.london


